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Abstract 
Political parties of Indonesia today have created their own 
websites in which the patterns of the use of ICT (Information and 
Communication Technology) by political parties are much affected 
by the political and media system (Anstead and Chadwick, 2010; 
Ward and Gibson, 2010). What are the patterns of Indonesian 
political parties in utilizing websites for their political 
communications?  
The political culture, digital divides, and media system have 
shaped the practices of websites and social media of political 
practices. In the previous environment of media, citizens were 
disconnected from the membership of Indonesian political parties. 
New media, instead of giving more ways to let netizens engage and 
participate in political parties’ activities, treats netizens, once 
again, merely as passive parties’ message consumers. In other 
words, political parties are re-disconnected from their constituents 
after its first disconnection: the massive use of television for 
political campaign and the loose political membership.  
The research then concludes that the political parties in 
Indonesia tend to employ a cartel party strategy through online 
communication as coined by Löfgren and Smith (2003). The web 
practices of political parties are more concentrated on informing 
prior to and during the political campaign period. By contrast, 
involving and connecting the supporters are shown less in both 
periods. Social media are expected to be more involving and 
opening up online forums during the campaign period. However, 
though interactivity occurs in some degrees, the vertical 
interactivity was happening less compared to the horizontal one, 
which, in this case, is also more prone to endorse less substantial 
comments.  
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Introduction 
Although a number of international 
researches has emerged a consensus 
pessimistically viewing the benefits of the 
Internet-political parties relation towards 
democracy, (Gibson, et.al. 2003), it is still 
deemed necessary to study the use of ICT 
(Information and Communication Technology) by 
political parties. The probability of political 
parties to use the Internet canal to communicate 
with both individuals and organization as stated 
by Norris (2005) is still considered essential in 
future (e.g. the evolutive political website in 
United States (Howard, 2011:83) and tendencies 
showing that media and communication drive 
politics (Gibson and Rommelee ). Moreover, two 
benefits can, at least, be obtained by the political 
parties from ICT, namely (a) being able to reach 
the young voters rather than using traditional 
media and (b) being able to strengthen the 
participating activities from the activists that, in 
turn, can more add the activities of the parties 
(Gibson, et al., 2003). 
The skeptical view towards the Internet use 
by the political parties for democracy is also 
formed by the fact that the use of the internet has 
been shaped by the structure of politics, social, 
and ‘old’ media environment. Criticizing the flaw 
of the view of the optimists and the pessimists, 
Anstead and Chadwick (2010: 58) believe that the 
political institutions are potential to act as a 
catalyst for the internet integration in political 
campaign - yet not for other parts. In other words, 
the use of ICT (Information and Communication 
Technology) by the political parties is also formed 
by other structures encompassing the political 
parties (Gibson and Ward, 2010; Anstead and 
Chadwick 2010). For this reason, the use of ICT 
by the political parties and (the absence) of its 
effects on the democracy are needed to be 
examined that is by positioning those practices in 
certain political, social and media environment 
contexts.  
In Indonesia, the number of the Internet users 
in Indonesia has reached 63 million3. Here, the 
websites of the political parties in Indonesia are 
usually connected to social media. The number of 
users and owners of social media accounts like 
Facebook and Twitter in Indonesia indicate that 
many Indonesian netizens then can be the market 
                                                          
3 Nurhasim, “Pengguna Internet Indonesia sama 
dengan 8 Negara”, Tempo Dotco, accessed on page:  
http://www.tempo.co/read/news/2013/03/12/17346652
2 on 25 June 2013. 
for political messages4. Yet, it is also possible that 
the Internet as the least number of political 
information sources of citizens (Ambardi, 2014) 
will change in near future as the political parties 
may enhance the use of websites and social media 
to support their functions. In response, this 
research attempts to record the current trend of 
web and social practices of Indonesian practices. 
So far, research on the ICT practices of political 
parties is still limited in the use of websites by 
political parties Hameed during electoral 
campaign (Hameed, 2007). Websites, by contrast, 
have potentials in attracting political participation 
of citizens not only during the election period, but 
also in pre-election period. In addition, Indonesian 
parties’ websites are mostly more linked to their 
social media accounts rather than websites with an 
expectation that it can involve more netizens.  
 
Problem Statement  
1) Are web and social media practices of 
Indonesian political parties supporting 
more participation of netizens in the roles 
of political parties? 
2) What are political, social and media 
structures that create the web and social 
media practices?   
Conceptual Framework 
Web and Social Media Practices of 
Political Parties 
Digital democracy is not able to be merely 
reduced to the sense of political communication 
and ICT (information and communication 
technology). It is due to that digital democracy 
refers to information and communication 
technology (ICT) and the man behind the gun, 
namely the applications of ICT requiring the 
analogue policies and acts to realize the 
democracy itself - for example equity for access 
and opportunities towards technology, act 
initiatives, policy making and aspirations in the 
form of democracy. Based on the above points, 
the roles and functions of the political parties in 
the political process for democracy cannot be 
ignored in order to observe the relationship 
                                                          
4 http://m.bisnis.com/en/read/20131205/92/22191/ 
indonesia-tops-4th-rank-for-the-world-highest-
facebook-users and 
http://www.greyreview.com/2010/01/26/twitter-in-
asia-total-users-by-country/  
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between political parties and digital democracy in 
Indonesia. 
For this reason, this research uses the roles 
and functions of the political parties in 
government in accordance to Weissenbach 
explaining that the function of political parties is 
varied into three roles: roles in election (group 
and constituency of party), roles as an 
organization and roles in government 
(Weissenbach, 2010:8-16).  Since the context of 
this research is prior to the general election of 
2014, the research will be more focused on the 
roles of the political parties in the current 
government and as a political organization. To 
sharpen the analysis on the use of website for the 
roles and functions of the political parties, it is 
deemed essential to differentiate those two roles 
(Table 1). 
 
Table 1. Role and Function of Political Parties  
Roles Political Organization  Related to Governance 
Functions  Recruiting a political leader and seeking 
the position in government    
                                                                       
 Training the political elites 
 Articulating the political interest 
 Collecting the political interests  
 
 Creating majority in government 
 Implementing policies  
 For the opposition, managing some 
different opinions  
 Showing political responsibilities  
 Watching governmental administration 
 Guaranteeing stability in government  
Source: Weissenbach (2010:8-16). 
 
The function and roles of political parties both 
as a political organization and as a part of 
government, in fact, are disjoint. This 
differentiation, however, needs to be well 
considered in that such roles and function in those 
two contexts are different in essence.  As a 
political organization, the political parties act to 
collect and manage any equal stakeholders 
purposely to maintain electability, compete with 
other political parties and win the general election. 
In other words, all kinds of activities conducted by 
a political party will be finally addressed for the 
interest of the party itself and its stalwarts. As 
explained by Weissenbach (2010) in Table 1, the 
function of the political party as a political party, at 
least, includes building a community that has an 
equal political interest; voicing the political 
messages; organizing political movements; and 
recruiting and regenerating political cadres.  
Political parties as a part of/related to 
government, meanwhile, function to participate in 
realizing a government aspiration in which this 
will involve the position of the parties both in 
legislative and in executive body and citizens in 
general (not only the stalwart of the pertinent 
political parties). This is done by participating in 
the government management, implementation of 
accountability, stability maintenance and policy 
control (Weissenbach, 2010). 
Furthermore, to show how the website is used 
by the political parties for democracy, this research 
involved four types of web practices, which 
according to Foot et.al. (2007:94-95) include 
informing, involving, connecting, and mobilizing 
along with a number of modifications to adjust 
with the context of the roles of the parties in 
government and in political organization. 
Informing refers to a web practice in which a site 
producer gives an opportunity for visitors to be 
informed about the political actors (parties, party 
officials, or parliament members) or parties and 
government. Participation, as this research asked, 
is operationalized by web practice of involving, a 
web practice giving an opportunity for the web 
visitors to interact with the web producer such as 
the opportunity to register to the organization, 
mailing list subscription, registering as volunteers, 
financial contribution and discussion forum.  
Furthermore, connecting, as its name implies, 
is seen from the online structure connecting the site 
users to the third political actors such as press 
organization, other government political parties, or 
political rivals. Technology to connecting refers to 
link but Foot et al. (2007) does not limit this as it 
can include the cognitive mentality of the users 
enabling the connection to be decided by the user 
(mentally connected, connected by opening the 
webpage of the third party, or connected by 
pressing the click button provided). Mobilizing, 
lastly, is a web practice enabling the stalwarts to be 
directly active in programs held by the party or to 
be encouraged by the party to interact with other 
political actors (citizens, candidates, party officials, 
government, or media). Foot et al. (2007) 
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exemplified the web practice enabling the users to 
send the web page to friend, print the brochures to 
be offline distributed, access to electronic 
promotional-kit, or give supporting statements to 
public (e.g. mail to editors, interaction with poster 
and media). Those web practices on purpose are 
simply to fulfil the roles and functions of political 
parties both as a part of government and as a 
political organization.  
Social media becomes a potential medium for 
political campaign. In one side, it is a new term 
that has been becoming an inherent part on internet 
for so long that is as an internet-based application 
enabling the users to create and to share their 
works. Simply, the internet-based application 
facilitates the users to participate further in virtual 
world (Effing et al., 2011). Since the political 
campaign in essence refers to communication 
practice that embed both the event of wide 
information delivery to public in order to make the 
public able to have a rational choice and the event 
of behavior change required by the communicator 
(Krukonen, 2009), the social media is able to be a 
medium of social campaign that not only provides 
the information but also attracts the netizens to 
take a part in a further political process.  
 
Socio-Political and Conventional Media 
Environment Structure  
Socio-political context in a national scope has 
colored the use of ICT by political parties. 
Criticizing the flaw of optimism and skepticism, 
Anstead and Chadwick (2010: 58) believed that the 
political institutions are potential to be a catalyst of 
integral internet in political campaign but not in 
other parts. In line with Anstead and Chadwick 
(2010), Gibson and Ward (2010) affirmed that the 
emergence of the political web-sphere is caused by 
the structures of systemic and technological 
opportunity, organizational intensive structure and 
organizational capacity structure. What has been 
proposed either by Anstead and Chadwick (2010) 
or by Gibson and Ward (2010) is not something 
new, in fact. That the use of ICT by the political 
parties related to other political parties either as 
external or as internal political parties has been 
realized by Löfgren and Smith (2003) formulating 
the typology of the strategy of the political parties 
in the use of ICT.  
Is the cartel politics addressed to the cartel 
strategy of political parties in using ICT? Löfgren 
and Smith (2003) implicitly are in agreement with 
this. The typology of online strategy of Löfgren 
and Smith (2003) describes the communication 
strategies of the parties in which it has been 
adapted from the typology of the party of Elihu 
Katz and Peter Mair (Margetts, 2001). One of the 
typologies of Löfgren and Smith (2003) in the 
strategy of the use of ICT by the political parties is 
characterized by the manifestation of ICT use in 
the forms of websites used to strengthen one-way 
communication, intended to boost political 
campaign and distribute political contacts, showing 
the relations between parties and state, rather than 
civil society, and deepening the elite discourse 
already occurred in mass media. 
Lőfgren and Smith (2003:43) use an equal 
term to describe that the adaptation of the party in 
the new ICT is not deterministic and one-way only 
but complex and interactive. They (2003:44) 
further explained that the traditions, norms, and 
customs of the political parties play a quite critical 
role in the way of adopting and using the new 
technology. Similar to Löfgren and Smith (2003), 
Ward and Gibson (2010) explain three structures 
of the shaper of the level of the online activities 
and strategy: (1) systemic and technological 
structure covering the environment of conventional 
media and the spread of new media geographically 
or demographically; (2) structure of organizational 
capacity; and (3) organizational incentive structure.  
 
Research Method  
The empiric exploration of the web practice of 
political parties and media in Indonesia was 
conducted through two ways – analysis on the 
technology features and activities of the web and 
social media of political parties.  The analysis on 
the web was conducted using two phases; those are 
by mapping the web practices of the political 
parties in the pre-campaign period and during the 
campaign period.  
In the pre-campaign period, the web practice 
of the political parties was mapped in accordance 
with the models of web practice as formulated by 
Foot et.al. (2007: 94-95) encompassing informing, 
involving, connecting and mobilizing. Those web 
practices then were combined with the functions of 
the political parties that act as the fraction in 
government or as a political organization 
(Weissenbach, 2010). Each function of each role of 
political parties was then crossed with the variety 
of the web practices according to Foot et al. (2007) 
in order to find the maximal score of each type of 
technology feature in each variety of web practice 
in vertical column when each function of each role 
in horizontal column has been fulfilled. By so 
doing, this research is still open for any 
probabilities of the roles of the political parties’ 
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website for the communication strategy of political 
parties in the culture of cartel politics in Indonesia 
beyond the election campaign period. It is only 
nine political parties that have the legislative 
crossbenches in the period of 2009-2014 to be 
observed in this phase including Partai Demokrat 
(Democratic Party), Partai Golkar (Functional 
Group Party), Partai Persatuan 
Pembangunan/PPP (Development Unity Party), 
Partai Kebangkitan Bangsa/PKB (National 
Resurrection Party), Partai Amanat Nasional/PAN 
(National Mandate Party), Partai Keadilan 
Sosial/PKS (Prosperous Justice Party), Partai Hati 
Nurani Rakyat/Hanura (People Conscience Party), 
Partai Demokrasi Indonesia-Perjuangan/PDI-P 
(Struggle Indonesia Democracy Party), and Partai 
Gerakan Indonesia Raya/Gerindra (Great 
Indonesia Movement Party). 
Once the general trends had been figured out, 
the next phase of the web analysis was intended to 
observe closer the use of dominant technological 
features on the websites of the political parties in 
the period of legislative election campaign of 2014. 
The emphasis of the descriptive analysis of the 
web was on the web practice of informing and the 
attempt of involving the netizens in the legislative 
campaign period. Hence, the census was conducted 
by identifying the existence of the technology 
features explaining the web practices. In this 
phase, 11 (eleven) websites of the political parties 
were analyzed including Partai Demokrat, Partai 
Golkar, PPP, PKB, PAN, PKS, Partai Hanura, 
Partai Nasdem, Partai Gerindra,  PKPI and PBB, 
both of which are the participants of the legislative 
election in 2014. In this case, PDI-P (Struggle 
Indonesia Democracy Party) for having no website 
was not involved in this research.   
Meanwhile, the focus of the observation of the 
social media was on the activities of the account of 
the political parties in social media in the campaign 
period here by presenting the practice of spreading 
the camp of the information and the attempt of 
building the vertical interactivity (admin-netizen) 
and horizontal interactivity (among netizens). The 
accounts of social media of political parties that 
have been observed include Facebook and Twitter. 
Meanwhile, the verification of the validity of the 
social media account of the political parties was 
done by looking at the link of the media social of 
the political parties from each website. In addition 
to the analysis on the websites and the social 
media, this research was conducted to some 
officials of the political parties purposely to 
observe the role of the websites deeper in the 
political communication of the political parties or 
the political structures catalyzing the development 
of the websites of the political parties to certain 
direction.  
 
Results and Analysis 
Website Practice of Pre-Election 2014: 
Website as Political Brochure  
The website of political parties in pre-
campaign period, for some reasons, merely acts as 
an online political brochure. The political brochure 
here means that the websites of the political parties 
firstly is primarily to inform more about the 
activities of the political parties as a political 
organization, rather than about their contribution or 
view and attitude towards the government policy. 
In addition to this, these websites tend to 
emphasize on the function of mobilizing the 
activities of the political parties as a political 
organization.   
The index of informing for the role of political 
parties regarding governance (as the part or the 
opponents of the government) and political 
organization tends to be at high level. All of the 
political parties here optimize the function of 
informing the political organization (Diagram 1). 
Partai Demokrat (Democratic Party) as the ruling 
party in the Election of 2009, in this case, has the 
highest index in the use of website as a part of 
governance. This party is quite proportional in the 
use of four functions of the website in order to run 
its role as a part of government. Meanwhile, PDI P 
(Struggle Indonesian Democracy Party) and 
Gerindra (Great Indonesian Movement Party) also 
do the practice of the information web related to 
the governance in which they at this point show 
their attitude as the opponents of the government 
party (ruling party).  
By contrast, the index of involving is much 
lower than the informing one in which it shows the 
low involvement of netizens to surf farther on the 
website. It occurs in the role of political parties 
either as a political party or as a part of 
governance. Nevertheless, the index for the 
website practice regarding government is much 
lower than the role of political parties as a political 
organization.  
Further, index of connecting of the political 
parties websites related to the roles of political 
parties in governance and in political organization 
is little bit higher compared to the function of 
involving. Yet, the function of connecting for the 
role of political parties as a political organization is 
three times higher than its function regarding 
government. The low practice of connecting web 
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indicates that the political parties tend to neglect 
websites to lead to the netizens to the websites of 
under bow or external political organizations.  
The political parties in Indonesia have shown 
their awareness towards the mobilization of the 
practices of informing and the mobilization as a 
political organization as seen from the high 
percentage of those two functions (see Diagram 2).  
On the other side, the level of the mobilizing index 
to actualize the role of political parties regarding 
government is much lower still. Though being 
relatively high, the practice of mobilizing is 
fulfilled in view of the high number of application 
features through share web pages in a number of 
social media.  If it is relatively high, the practice of 
mobilizing, in fact, has been fulfilled for the high 
number of features of application through the 
share web pages in several social media. Though 
the variety of technology features used in practice 
of mobilizing is limited, more functions of the 
political parties in two roles of the political parties 
as a political organization and as the one related to 
governance are fulfilled through the technology 
features of share web pages. Even though the 
technology feature of share web pages is 
presented, it in fact does not mean that it will be 
used by the netizens. Hence, the index of 
mobilizing practice does not reflect whether the 
mobilization is done or not but merely showing 
intention.  
 The high level of the web practice of 
informing and mobilizing in the roles of political 
parties in the era of pre-election indicates that the 
websites become the media for communicating the 
politic of the political parties in one direction 
without any guarantee that it is able to mobilize the 
netizens. A further scrutiny on the practice of 
informing and mobilizing in the era of campaign 
through the websites and social media can make it 
clear how the website and social media of the 
political parties support the campaign for the 
political parties election.  
 
The Web Practice of Political Parties in the 
Election Period of 2014: Not maximal informing 
and mobilizing  
In the campaign period, the supply of 
information about the political parties is higher in 
comparison to the information specifically related 
to the general election itself. The campaign period 
does not have any significant change on the 
practice of informing on the website of the political 
parties (Diagram 6). The endeavor of the political 
parties to provide the information through the 
websites is varied. In this case, PPP (Unity 
Development Party), Gerindra (Great Indonesia 
Movement Party) and Golkar (Functional Group 
Party) are the political parties that use the websites 
for informing at most. Even though becoming the 
only one party presenting the online donation or 
having a tendency to attempt to attract the 
participation of the netizen, Gerindra Party, in fact, 
does not give any information related to the 
process of General Election or Campaign. Even, 
Democratic Party as the ruling party does the same 
thing.   
One of technology features in this case not 
provided in almost all websites of political party is 
the agenda of the party. Since the pre-campaign 
period, this element is rarely given on almost all 
the websites of political parties except PPP (United 
Development Party). This in fact is still continued 
until the campaign period in which the agenda is 
supposed to be provided to give information to the 
constituents in order to increase the number of the 
mass in an open campaign (Diagram 6).  
The practice of mobilizing on the websites 
until the end of the campaign period is not done 
optimally (Diagram 7). At least, there is one type 
of netizen mobilization that is not done yet on all 
websites of the political parties; i.e. volunteering. 
Meanwhile, the feature of Online Joining the 
Political Party is only done by Partai Nasdem 
(National Democratic Party). Furthermore, it is 
also found that the use of websites as a polling 
medium to obtain the picture of the netizens’ 
opinion about the capacity of the candidate of the 
president is only used by PPP (United 
Development Party) and PBB (Crescent Star Party)  
The low level of the web practice of involving 
and correlating the political party websites in the 
period of the pre-election or General Election 2014 
then stimulates a question whether the social media 
is used by the political parties to compensate the 
fact of having fallen behind for the practice of 
involving, particularly in the interactivity 
dimension.    
 
The Account of Social Media of Political Party: 
“interaktivitas tidak maksimal” 
The types of interactivity occurred in social 
media include the vertical communication at the 
first level (initial communication between admin 
and netizen), the vertical communication at the 
second level (communication at the second level 
and so on between admin and netizen) and 
horizontal communication (communication among 
netizens). Of those three types of communication, 
there is another type of communication; i.e. the 
vertical-horizontal interactive communication at 
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level one. In other words, the real interactive 
communication in which the admin of the social 
media account makes a monologue through the 
status or tweets and then commented by the 
followers is not occurred. In the vertical 
communication at the first level, many 
inconsequential comments dominate5. Based on 
the observation during the campaign period, the 
vertical communication at the second level is not 
well constructed as proven from the absence of the 
response of the admin of political party web 
towards the responses given by the netizens or 
based on the status previously made by the admin 
(Diagram 9). Interactivities among netizens occur 
for the interaction of the netizens in giving 
comments to each other. Even, this could be 
continued into the discussion among netizens 
without any intervention of the admin. In short, the 
admin acts only as the one giving the feedback for 
the information. Hence, the interactivities built in 
social media do not reach one per a hundred of the 
number of feedback given by the admin.  
 
Social Structure, Politics and Mass Media in 
Indonesia   
Empirically, there are at least some functions 
of the websites and social media account for the 
political parties in Indonesia. The websites merely 
function as a spreader of information from the 
central to the local or from the elites to the 
“voters”. The result of the statistical data above 
show that the highest level of the practices of the 
website use are the practices of informing and 
mobilizing towards the roles as the political 
organization.6 Ironically, in the campaign period, 
                                                          
5Many comments are not opening a space for substantial 
discussion. Commonly, the comments are in the forms 
of scolding or a mere normative sympathy.  
 
6 A number of the care-takers of public relation, IT and 
some political parties prefer to use social media to 
distribute the messages made on the websites. PKS 
(Prosperity Justice Party) (Dedi Supriyadi, Secretary of 
Central DPP (Leadership of political party at national 
level in the field of Public Relation and IT of PKS, 3 
November 2013) and PAN (National Mandate Party) 
(Haris Fikri, Head of Media Division of PAN, 5 
November 2013) admit that social media is able to act 
as a media to distribute the content embedded on the 
websites. Similarly, Gerindra (Great Indonesian 
Movement Party) (Fadli Zon, the Deputy of Chairman 
and the Head of Communication Division of Gerindra, 7 
November 2013) and Hanura (People Conscience Party) 
(M. Fariza Irawadi, SE. MM, Head of IT Centre 
Hanura. 5 November 2013) also admit that an intensive 
the practice of informing is not further elaborated 
in that more information regarding the legislative 
election is not included.  
In addition to that function, the functions of 
the following websites are gained through the 
interviews with the figures of the political parties. 
Firstly, the websites of the political parties 
unaffiliated with the owner of the mainstream 
media function as the spreader of the information 
to counter the alternative news in any mass media7. 
Nevertheless, the existing alternative information 
is still focused more on the leader, rather than on 
the party as a whole.  Second, the websites of 
certain political parties are designed to show the 
existence of the political party as a political 
organization that is aware of technology8 or as a 
party that has accountability9. Thirdly, the websites 
are admitted to act in helping the political 
campaign during the election term10 though the 
statistical results above show that the technology 
                                                                                           
communication, in fact, can be created through social 
media.  
 
7As stated by Dedi Supriyadi, the Secretary of DPP of 
PKS in Public Relation Division and IT that websites so 
far is able to help the Public Relation Division in 
countering the information internally related to the news 
about the corruption case done by the politician from 
PKS that, in this case, has been widely spread through 
the mainstream mass media (3 November 2013). 
 
8Sigit Hariyanto, the Deputy of Secretary General of 
DPP PPP (Development Unity Party) clarified that 
though PPP is known as an old, old-fashion, 
conservative party, it attempts to put itself as a party 
that is close to the young and modernity through the 
making of websites. This also is supported by the 
position of PPP as the first political party that has a 
website in Indonesia (7 November 2013). 
 
9Fadli Zon, the Deputy of Chairman and The Head of 
Communication Division of Gerindra clarified that the 
completeness of the features of the websites of Gerindra 
is one of the forms of the attitude of the party as an 
accountable party in which on the website there are 
some features such as Online Donation, Online 
Registration and Online Financial Report (7 November 
2013). 
 
10Sigit Hariyanto, the Deputy of Secretary General of 
DPP of United Development Party (PPP) said that the 
website is able to increase the electability of the party 
from the top 10 to Top 6. This is due to the content of 
the websites providing the new brand of PPP as the 
young, open but still keep on maintaining the identity of 
its Islamic values (7 November 2013). 
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feature of informing and mobilizing in the 
campaign period is not maximal yet. Fourthly, the 
websites facilitate the political party to establish a 
new group of sympathizers from the young.11 
In addition, there are other structures that also 
build the practice of the websites and social media 
of political party in the minimum political 
communication. First, the direct representative 
system has led the candidates to campaign for 
themselves and tend to compete with other 
candidates from the same political party. It means 
that the representation of the political party and the 
candidates on the website of the political party is 
weakening since the candidates tend to concern 
with his or her own campaign.  
The second one is related to the custom of 
recruitment and political socialization that, in fact, 
are not supporting yet. PDI P (Struggle – Indonesia 
Democratic Party) for instance prefers to choose 
the face-to-face mechanism for the recruitment and 
political socialization as this party realizes how 
important to have a culture of direct 
communication in Indonesia and to maintain the 
roles and functions of the local political branches 
party12. At this point, PKS (Prosperous Justice 
Party) is also known as a party that has a capability 
of modern political recruitment.  
 Thirdly, the political socialization is also 
related to the structure of conventional media 
environment. In the context of Indonesia, the 
television local channel in Jakarta with a national 
broadcast (Armando, 2011) is identified through 
the result of survey of LSI (Indonesia Survey 
Organization known as LSI) as a main media of 
spreading political information and as the tool for 
the most massive political persuasion (2008). This 
finding is confirmed (Danial, 2009) stating that the 
appearance of the figures of the president 
candidates in political advertisement and the 
willingness of the politicians to take a part in 
political debates have become the phenomenon in 
the campaign period of the president election in 
2004 and 2009. Though the existence of the 
political discourse on television mostly dominated 
by the elites and the experts has not been 
scientifically confirmed, the political affiliation of 
television media and political party (Nugroho & 
                                                          
11 Interview with Fadli Zon, the Deputy of Chairman of 
Gerindra (Great Indonesia Movement Party) and the 
Head of Communication Division of Gerindra (7 
November 2013) 
 
12  Interview with the Web Master and the Politician of 
DPP PPP Harry Dewabarata, 13 November 2013. 
Syarief, 2013: 36) explicitly has caused the striking 
differences in package for a similar event. The 
significance of the accessibility towards the 
conventional media in the form of the ownership of 
a television station towards the political 
communication of the party has been admitted by 
the parties13. The parties that have an access for the 
conventional media in the form of an ownership 
such as Partai Hanura (People Conscience Party) 
and Partai Golkar (Functional Group Party) tend 
to make an agenda of mass communication 
through the conventional media as one of their 
main agenda14.  
Fourth, the absence of the membership or the 
definitive bases of the party that can support the 
party ideologically and financially tend to emerge 
in Indonesia. Though some of the parties such as 
PPP (Development Unity Party), Partai Golkar 
(Functional Group Party), PDIP (Struggle 
Indonesia Democracy Party) (Hara, 2001) and PKS 
(Prosperous Justice Party) (Choi, 2010) still have 
the mass that can be mobilized in the period of 
legislative and president election, the mass bases 
after the period of election are no longer becoming 
a consideration in making a policy as the 
transactional politic more dominates (Ambardi, 
2009). From the perspective of the party finance in 
which the absence of the partisans legitimating 
themselves by routinely donating to the political 
parties since the era of New Order and the removal 
of the subsidy for the political party in 2005, the 
political parties in Indonesia have attempted to find 
an alternative way in financing the political 
expense through some unclear ways including by 
exploiting legislative and executive body 
(Mietzner, 2007).  
Fifth, it is related to the gap in the internet 
access among the netizen either in the gap in the 
                                                          
13 M Fariza Irawadi, SE.MM, the Head of IT Center, 
clarified the discourse of the political party elites that 
the conventional media is able to support the political 
socialization conducted by Wiranto-Hary Tanusudibyo 
(5 November 2013). This indicates that the political 
party has some political agenda for the mainstream mass 
media towards the elites of its party.  
 
14 Based on the interview with Hanura (People 
Conscience Party) (M. Fariza Irawadi, SE. MM, Head 
of IT Center, 5 November 2013), one of the main 
political agendas is to have the solid coordination with 
MNC Group. Metro TV similarly also has an affiliation 
with the Nasdem (National Democratic Party) for 
having TV owned by Surya Paloh, one of the president 
candidates from Nasdem. This research, however, does 
not include the Nasdem Party.   
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capability in technology comprehension or in the 
existence or inexistence of technology in a 
geographical territory. The closeness of netizen to 
the new media is also influenced by age factor. On 
average, the politicians from any political parties 
reveal that the audiences of their websites are the 
beginners and the candidate of young voters15. 
 
Conclusion  
In general, this study shows an indication 
of compatibility between the strategy theory of the 
cartel party and the use of information and 
communication technology (ICT) by the political 
parties as stated by Löfgren  & Smith (2003) that 
the websites are merely viewed as (1) the 
accessory of communication that in its role more 
acts as a clarification media (for the political 
parties not affiliated with the owner of media such 
as PKS (Prosperous Justice Party), Democratic 
Party; and (2) the supporters of the political 
campaigns (for the political parties affiliated with 
the owner of the media such as Hanura (People 
Conscience Party) and Golkar (Functional Group 
Party). For some of political parties such as 
Gerindra (Great Indonesia Movement Party) that 
are not affiliated with the media of national 
broadcast private television, websites become a 
very crucial media in the effort of showing the 
image of the political party that has sensitivity to 
technology, accountability and involving the 
young.  Meanwhile, PPP (Development Unity 
Party) and PDIP (Struggle Indonesia Democracy 
Party) still view that face-to-face communication 
channel is more strategic in running the functions 
of the party -  for example for the political 
socialization and recruitment targeted to public.  
There is no so far an effort to optimize the 
function of the websites until the campaign period, 
even for the web practice for informing, especially 
                                                          
15Based on the interview with PPP (Development Unity 
Party) (Sigit Hariyanto, the Deputy of Secretary General 
of DPP PPP for IT division, 7 November 2013), PAN 
(National Mandate Party) (The Head of Media Division, 
PAN, Haris Fikri, 5 November 2013), PKS (Prosperous 
Justice Party) (Head of Public Relation and IT Division, 
Dedi Supriyadi , 3 November 2013), Hanura (People 
Conscience Party) (M. Fariza Irawadi, SE. MM, Head 
of IT Centre of Hanura, 5 November 2013) and 
Gerindra (Great Indonesia Movement Party) (Fadli Zon, 
the Deputy of Chairman and the Head of 
Communication Division of Gerindra 7 November 
2013) that principally the target of their audiences are 
addressed to the voters and the candidates of the voters. 
The next trend is the beginner voters, the young that is 
aware of online media.  
for the web practices for mobilizing, connecting 
and involving. At this point, the practice of 
mobilizing is still potential. This study does not see 
to what extent the article of the political parties are 
shared by the netizens. A dysfunction in fact has 
occurred in the practice of connecting and 
involving on the websites. The social media used 
as the alibi by the political parties as an interactive 
space in fact also does not give any guarantee for 
the interactivity between the political parties and 
netizen. In other word, both the website and social 
media are not becoming a space for the emergence 
of the personal relationship between political 
parties and netizen. ICTs are used as what 
Römmele (2003) has coined as the vote 
maximizers.  
This then reminds about the use of the 
mass media as a main communication media 
between the political parties and the candidates of 
the voter. Television does not directly relate the 
political parties to the bases of the voters. The 
websites expected to tighten the relationship 
between the political parties and the voters, in fact, 
are disconnected (as there is no substantial 
discussion) from the community. It adds the 
conclusion drawn by Howard (2005) that though 
political data for policy making is rich, people are 
not substantively engaged in political process. 
The tendency of websites and social media 
accounts that disconnect parties from etizens are 
structured by its social, political and media 
environment forces. First, the direct representative 
system has led the candidates to campaign for thus 
the parties’ websites are irrelevant to boost their 
images personally. The political socialization and 
recruitment are mostly conducted through face-to-
face or conventional communication. Thirdly, 
television channels have been dominating in 
political socialization. Fourth, the absence of the 
membership or the definitive bases of the party that 
can support the party ideologically and financially 
tend to emerge in Indonesia. Fifth, it is related to 
the gap in the internet access among the netizen 
either in the gap in the capability in technology 
comprehension or in the existence or inexistence of 
technology in a geographical territory. 
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DATA  
Diagram 2. Index of Political Parties’ Websites  in  Pre Electorial Campaign Period 
 
 
 
Diagram 3. Practices of Political Parties’ Websites that act both as Political Organization and as 
Governmental Organization 
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Diagram 4. Details of Political Parties’ Web Practices in Fulfilling the Role as a Part or Opponents to 
Governmental Process 
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Informing GOVPROC 1 0 1 1 1 1 0 1 1 
AGDGOV 1 0 0 1 0 0 0 1 1 
VIS  1 0 1 1 1 1 0 1 1 
REP 1 0 1 1 1 0 1 0 1 
ARCHPOSGOV 0 0 0 0 1 0 0 1 0 
ARCHPOLPOS 0 0 0 0 1 0 0 1 0 
ARCHPOL 1 0 0 0 1 0 0 0 0 
ARCHEV 0 0 0 0 1 0 0 0 1 
Involving DISFOR  0 0 0 0 0 0 0 1 0 
DIRMAIL 0 0 0 1 0 0 0 0 0 
EBUZ 0 0 0 0 0 0 0 0 0 
EPOLL 0 1 0 1 0 0 0 0 0 
Connecting INTHYP  3 0 0 0 0 0 0 0 0 
 EXTHYP 2 0 0 0 0 0 0 0 2 
Mobilizing  SHWEB  2 0 0 0 0 0 0 0 0 
 PRNT  2 0 0 1 0 0 0 3 0 
  Total 14 1 3 7 7 2 1 9 7 
 
Explanations: 
GOVPROC Webpage of information related to governmental process 
AGDGOV Information related to governmental process  
VIS   Information of party’s positions related to governmental 
process 
REP Information of party’s representative in legislative 
ARCHPOSGOV Archives of support or rejection toward policies 
ARCHPOLPOS Information of consensual/oppositional positions 
ARCHPOL Archive page of governmental policies 
ARCHEV Archive page of evaluations to governmental policies 
DISFOR  Discussion Forum  for governmental issues and policies 
DIRMAIL Direct-mail to legislative representatives and/ executives 
EBUZ E-mail buzz to political supporters 
EPOLL E-poll 
INTHYP  Hyperlink to governmental bodies 
 EXTHYP Hyperlink to state bodies 
 SHWEB  Share the web page related to governmental issues and 
policies  
 PRNT  Printable online brochures  
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Diagram 5. Details of Political Parties’ Web Practices in Fulfilling the Role as Political Organizations 
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Informing OFF PAGE  1 1 1 1 1 1 1 1 1 
FIN  0 0 0 0 0 0 0 1 0 
VIS  1 1 1 1 1 1 1 1 1 
AGD  1 1 0 1 1 0 1 1 0 
INFOREC  0 1 0 1 1 0 1 1 0 
Involving E-Poll  0 1 0 1 0 0 0 0 0 
EREG  1 0 0 1 0 1 1 1 0 
ESHOP  0 0 0 1 1 0 0 1 1 
DISFOR  0 1 0 1 1 0 0 1 0 
POLAC 0 0 0 0 0 0 0 0 0 
EREC 0 0 0 0 0 1 1 0 1 
Connecting INTHYP  2 0 1 0 3 0 3 0 2 
 EXTHYP 2 0 0 1 2 0 1 2 2 
Mobilizing  SHWEB  3 3 4 4 3 2 3 4 3 
 PRNT  2 1 0 0 2 0 0 3 2 
  Total 13 10 7 13 16 6 13 17 13 
 
Explanations: 
OFF PAGE                   Information of organizational structure 
FINC                           Information of party’s financing 
VIS                               Webpage for vision and program of party 
AGD                             Information of party’s agenda 
INFOREC                     Information for recruitment 
E-Poll                       E-Polling 
EREG                           E-mail registration 
ESHOP                         E-Shop  for  merchandise E-shop for merchandise 
DISFOR                        Discussion Forum 
POLAC                         E-Registration for political action  
EREC                         E-recruitment 
INTHYP                          Hyperlink  to internal party’s institutions 
 EXTHYP                         Hyperlink to other parties’, candidates’, or oppositional political actors’ 
webpages   
 SHWEB                         Share the web pages related to issues and programs of party  
 PRNT                             Printable online brochures, emblems related to issues and programs of party 
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Diagram 6. Informational Provision on Political Parties’ Websites  
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VIS 1 1 1 1 1 1 1 1 1 1 1 1 0 12 
VIDPOL 0 1 1 0 1 1 1 1 1 1 1 1 1 11 
ELVID 0 1 1 1 1 1 0 1 1 0 0 0 0 7 
BIO 1 1 1 1 1 1 1 1 1 0 1 1 1 12 
AKBIO 0 0 0 1 1 0 1 1 1 0 0 0 1 6 
CAL 0 0 0 0 0 0 0 0 0 0 0 1 0 1 
LSTCDT 1 0 0 1 0 0 0 1 0 1 1 0 0 5 
TRCCDT 1 0 0 1 1 0 0 1 0 0 1 0 0 5 
CPRCDT 1 1 0 0 1 1 0 1 0 1 1 0 0 7 
CPGFNC 0 0 0 0 1 0 0 0 0 0 0 0 0 1 
INFELCP 0 0 0 1 0 1 0 1 0 1 0 0 0 4 
INFREG 1 0 0 1 0 0 0 1 0 1 0 0 0 4 
ISBYCN
D 1 1 1 1 1 1 1 1 1 1 1 1 1 
13 
SPCBYC
N 0 0 0 1 1 0 0 0 1 0 0 1 1 
5 
TOTAL 7 6 5 10 10 7 5 11 7 7 7 6 5 93 
 
 
 
Explanations: 
VIS Political programs of political parties if they pass parliament threshold 
VIDPOL Audio/ video  of basic information on elections 
ElVID Video about Election 
BIO Biography of political parties 
AKBIO Biography of political parties’ figures 
CAL Calendar of Electoral Events of Political Party 
LSTCDT List of candidates 
TRCCDT Track record of candidates 
CPRCDT Compare (comparison of issue positions of candidates/parties 
CPGFNC National campaign fund 
INFELCP Information about the electoral campaign process 
INFREG Information about the voting/ registration process 
ISBYCND List of issue positions held by party/leader/candidate sites 
SPCBYCN Speech/ article by candidates or party representatives 
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Diagram 7. Constituent Engagement on Political Parties’ Websites during the Electoral Campaign of 2014   
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CONTACT 1 0 1 0 1 1 1 1 1 1 1 1 1 11 
DONATE 0 0 0 0 1 0 0 0 0 0 0 0 0 1 
EPARA  0 0 0 0 0 0 0 1 0 0 0 0 0 1 
FORUM 0 0 0 1 1 1 1 1 1 1 1 1 1 10 
GETMAIL  0 1 0 0 1 0 0 0 0 0 1   0 3 
JOIN 1 0 0 0 0 0 0 0 0 0 0 0 0 1 
OFFDIST 0 1 0 1 1 1 0 1 0 1 0 1 0 7 
PUBSUP  1 1 1 1 1 1 1 1 1 1 1 1 0 12 
REGIS 1 1 0 0 1 1 0 1 1 0 1 0 0 7 
SHARE/SE
NDLINKS 0 1 0 1 0 1 0 0 0 1 0 0 0 
4 
VOLUNT 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
POLLING  0 0 0 0 0 0 0 1 0 0 0 1 0 2 
TOTAL 4 5 2 4 7 6 3 7 4 5 5 5 2 59 
 
Explanations: 
CONTACT information provided on site for contacting party/leader/candidate 
DONATE donate 
EPARA  banners, posters, screensavers 
FORUM possibility to participate in online forum or other communication site 
GETMAIL  possibility to receive email from party/ candidate 
JOIN opportunity for visitors to join or become member of party 
OFFDIST site encourages offline distribution of election-related materials i.e. poster 
PUBSUP  site encourages/ enables visitors to make a public statement supporting a political actor 
REGIS enables visitors to participate to  elections  
SHARE/SEND
LINKS 
site enables a visitor to send a link from this site to a friend 
VOLUNT encourages visitors to volunteer for the electoral campaign 
POLLING  Polling in political parties web sites 
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Diagram 8. Informational Provision of Political Parties’ Social Media Accounts during 2014 Electoral 
Campaign 
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Explanations: 
Intweb Status/tweets sharing webpage of its party 
Extweb Status/tweets sharing webpage of other organizations  
Status Status/tweets contain only statement 
Video Status/tweets contain video 
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Diagram 9. Interactivity in Political Parties’ Social media Accounts during 2014 Electoral Campaign 
Interactivity in Political Parties’ Social Media Accounts 
Parties’ Names 
Vertical 
Communications 
Level One 
Vertical 
Communication 
Level 2 
Horizontal 
Communications Total 
Nasdem 6 0 2 8 
PKB 20 0 12 32 
PKS  0 0  5 5 
PDI P 1 0 5 6 
GOLKAR 3 1 1 5 
GERINDRA 0 0 7 7 
DEMOKRAT 5 0 14 19 
PAN 0 0 1 1 
PPP 7 1 0 8 
P HANURA 1 0 9 10 
PNA 9 0 0 9 
PA  0 0  0  0 
PBB 1 1 3 5 
PKPI 0 0 0 0 
TOTAL 53 3 59  
 
Abbreviations: 
PDI P Partai Demokrasi Indonesia 
Perjuangan 
Struggle Indonesian Democracy Party 
Golkar Partai Golongan Karya Party Functional Group 
Gerindra Partai Gerakan Indonesia Raya Great Indonesian Movement Party 
Demokrat Partai Demokrat Democratic Party 
PKB Partai Kebangkitan Bangsa National Resurrection Party 
PKS Partai Keadilan Sejahtera Prosperous Justice Party 
PAN Partai Amanat Nasional National Mandate Party 
Nasdem Partai Nasional Demokrat National Democratic Party 
PPP  Partai Persatuan Pembangunan Development Unity Party 
Hanura  Partai Hati Nurani Rakyat People Conscience Party 
PBB  Partai Bulan Bintang Crescent Star Party 
PKPI  Partai Keadilan dan Persatuan 
Indonesia 
Indonesian Justice and Unity Party 
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